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CREATORS + DESIGNERS
Looking into the future, retail stores 
become more than just a place for 
purchasing goods and services.   
They will also provide us with the 
tools to design and make our own 
unique products with our friends, 
family, and co-creators.  
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 CONSUMER AS  
CO-CREATOR

“Create-Your-Own” is changing the role 
of the consumer in and outside the 
retail store, serving also as a new type 
of civic amenity. Numerous companies 
are using digital technology to give 
their consumer the power of designing 
a product, selling it and delivering to 
the world. Upstarts such as Zazzle (est. 
annual revenue $135mm), Cafepress 
($175mm) and NikeID ($100mm) are 
creating the future of a creator-based 
economy.1 In this economy, people 
will be making and consuming at the 
same time. We will be sharing tools and 
information to generate products in 
the new social network of "workshops". 
Soon, the process of creating your own 
product will also become instantaneous 
with fabrication advancements like the 
3D printer. With little to no material 
waste, prototyping cost reductions and 
unrestricted design freedom, anyone 
will have the power to make their own 
product in their own living room or 
in the corner convenience store. Our 
environment will have to be the platform 
for the creation of better products.

 The retail store of tomorrow 
will give the opportunity for personal 
product customization, product 
education, and “product socialization” 
in the same place with no age, skill or 
training restrictions. It reintroduces 
the “art of making” into our daily 
lives, making a more concrete 
connection between our purchase and 
the materials, and the craft required 
to generate it. The retail experience 
will encourage a consumer to interact 
with products and co-creators in a 
workshop environment. Once arriving 
at the store, a "creator" is presented 
with an infinite selection of colors, 
materials and options that they will 
explore with a design consultant and 
eventually reinvent the product to 
identify a creator or a group of 
creators to the world. The store will 
not only become a creator's 
workshop—it will become an  interface 
to display the creator generating new 
brands from within.

The next creator to step into the workshop has 
the potential to reinvent retail of the future
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1  Huffington Post. www.huffingtonpost.com

"The world has changed. Consumers 
interact with brands on their own terms."                         
—Trevor Edwards, Vice President of Nike
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